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“This is the first time to think so deeply about OKE in these 4 or 5 years.” said Nakanishi
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50 years ago, Daiwa gathered many OKE craftsmen.
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The OKE making technique is said to be

“better than mass-production but not as good as traditional crafts”

(even part-time workers can make it )
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Thus, new materials to replace OKE appeared and has developed into an industry. Few people would
like to inherit the OKE skills.
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Please be proud of your self.
People who retired from OKE making should be proud.
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People who are using OKE should be proud.
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Other companies can hardly reach to professional OKE making level even though they spent several
years.




»H 6Tz T
O] o< '9 ¥ A D

How about we making OKE again










Z s R

EWIZEB T 51
ih—}bé — CE

O)EI'??:

i DA AN Al )

gl

L7 QS

In the future, it might be hard to sell OKE in large numbers.
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But, we can

spread out the OKE making technique.
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For example, like what Kyo-yuzen ,Nambu ironware , Japanese traditional crockery and batik industries
are doing
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Shall we also transform ourselves from focusing on ”OKE product” to “OKE technique”?
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New Brand OKE
“Pray”
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New Brand OKE
“ju-box”



|
LI}

b

/n S



REE YD D IKITHE < J:m%%bw;
0\7\.7\.<ﬁfﬁ ZIK 1K2f/)o =N L/‘]t:




203D A D BT I

JD O HIZIZTH VTV



o

L2rL. GDAETRIC
ML A { It o T W s

VAL




1421, BT 5
TVITALRMEITEDITL 9










New Brand OKE
“Furniture”
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“new Angles”
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This branding design is not only for Daiwa



bbb

\pa
\

P

//

HEEET:LRED ZH B
qﬁlﬁ?nnﬁ A F LHEE ST RUIT I D
ER2RKDIDIZH L BZTL & 3

but also for all OKE industries.

X

[t can make the OKE makers to take pride in their work, and also can make OKE making town more
energetic.
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Shall we also transform ourselves “OKE technique”













